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We are Inarea Identity Design, an
independent network, founded in 1980,
specialized in the creation of identity systems
as well as reputation of companies,
institutions, retail spaces, cities and lands.

We are designers, architects, strategists,
marketing consultants who work together
combining different skills, experiences
and points of view.

Whatever the project is, the approach and
the method remain the same: we understand
complexity and interpret it simply, to bring
people closer and create leaderships.
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ACTIVITIES

Brand Architecture Environmental Design Retail Design

Brand Design Exhibition Design Signage & Wayfinding Design
Communication Design Naming Sonic ldentity Design
Digital Design Packaging Design Type Design

Editorial Design Product Design Video & Motion Design
SECTORS

Arts & Culture ~ood & Agricolture Private & Public Institutions
Cities & Lands Healthcare Professional Services
Educational Hospitality & Leisure Real Estate

Fnergy & Environment ndustries & Technology Retall

Fashion & Design Media & Entertainment Transport & Infrastructure
Finance & Bank & Insurance No profit
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In more than 40 years of activity, we have developed over 600 projects.
We have been and are partner of leaders in their respective fields of expertise. These include:

Aci, AC Milan, A2A, Affide, Alitalia, Al Masa Group (Egypt), Anas, Angelini Industries, Ania - Associazione
Nazionale fra le Imprese Assicuratrici, Autogrill, Aventis/Pharma, Gruppo BCC, Biennale di Venezia, Borsa

taliana, Bulgari, Cancelleria di Stato dell’Assia (Germany), Cassa Forense, Capitalia, CES (Confederazione
Europea dei Sindacati - Belgio) Cgil, Cisl, Cirio, Confindustria, Coni, Comune di Milano, Comune di Roma,
CVA Energie, Edison, Egualia, Electrabel (Belgium), Enel, Eni, Erion, FAO Food and Agricolture Organization

of the United Nations, Fater, Fiera di Verona, Fluorsid, Fondazione Cariplo, Fondazione Fiera Milano,
Fondazione Perugia, Fondazione di Venezia, Galleria Borghese, Generali, Gianni & Origoni Studio Legale, GVM
(Gruppo Villa Maria), ICE, Inail, InfoCamere, ltalgas, Leonardo, Linkem, Liuc (Universita Cattaneo), Lottomatica,
Luiss (Universita Guido Carli), Maxxi (Museo Nazionale delle Arti del XX| secolo), Ministero dell’Ambiente,
Ministero degli Affari Esteri, Ministero dei Beni, delle Attivita Culturali e del Turismo, Ministero dell’Interno,

Musei Vaticani, Nctm Studio Legale, NTV-ltalo, Octo Telematics, Oregon Scientific (Hong Kong), Piaggio, Pirelli
RE, Policlinico A. Gemelli, Pompeii (Soprintendenza Pompei), Presidenza del Consiglio dei Ministri, Rai,
Regione Toscana, Rekeep, Rusal (Russian Aluminium, Russia), Sapienza - Universita di Roma, Sara
Assicurazioni, Snam, Sogei, Stream, Telecom ltalia, Tiffany, TIM, Treccani, Unesco (Unesco 2000), Vivigas,
VWEW (Association of producers and distributors of electricity - Germany), Webuild.
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BVLGARI

BULGARI

Italian luxury fashion house.
Brand design, type design and communication design.

From 2019
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BULGARI

Italian luxury fashion house.
Brand design, type design and communication design.

From 2019



BVLGARI

HOTELS & RESORTS

BVLGARI BVLGARI BVLGARI
IL RISTORANTE

HOTEL ROMA ILCIOCCOLATO

BVLGARI BVLGARI BVLGARI

RESIDENCES RESORT & MANSIONS
LONDON BALI DUBAI
BULGARI

Italian luxury fashion house.
Brand design, type design and communication design.

From 2019
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BVLGCGARI

BAR

BVLGCGARI

HOTEL & RESIDENCES
SHANGHAI

BVLGARI

HOTEL SHANGHAI

BVLGARI

IL DOLCE

BVLGARI

LA SPIAGGIA

BVLGARI

OCEAN VILLAS
DUBAI

BVLGARI

RESORT & MANSIONS
BALI

BVLGARI

RESORT LOS ANGELES

BVLGARI

CAFFE OSAKA

BVLGARI

HOTEL BEIJING

BVLGARI

HOTEL TOKYO

BVLGARI

IL GIARDINO

BVLGARI

LA TERRAZZA

BVLGARI

PENTHOUSE

BVLGARI

RESORT & RESIDENCES
BALI

BVLGARI

RESORT RANFUSHI

BVLGARI

poLcCi

BVLGARI

HOTEL LONDON

BVLGARI

HOTEL

BVLGARI

YACHT CLUB

BVLGARI

LIGHTHOUSE
DUBAI

BVLGARI

RESIDENCES
LONDON

BVLGARI

RESORT & RESIDENCES
DUBAI

BVLGARI

SPA

BVLGARI

DUBAI MARINA

BVLGARI

HOTEL MIAMI BEACH

BVLGARI

HOTELS & ESTATES
LOS ANGELES

BVLGARI

IL RISTORANTE

Luca Fantin

BVLGARI

MANSIONS
BALI

BVLGARI

RESIDENCES
LOS ANGELES

BVLGARI

RESORT & RESIDENCES
LOS ANGELES

BVLGARI

SUITE

BVLGARI

ESTATES
LOS ANGELES

BVLGARI

HOTEL MILANO

BVLGARI

TOKYO-OSAKA
RESTAURANTS

BVLGARI

IL RISTORANTE

NIKD ROMITO

BVLGARI

MANSIONS
DUBAI

BVLGARI

RESIDENCES

BVLGARI

RESORT & RESIDENCES

BVLGARI

SUSHI HOSEKI

BULGARI

BVLGARI

GINZA BAR

BVLGARI

HOTEL MOSCOW

BVLGARI

HOTELS & RESORTS

BVLGARI

LA GALLERIA

BVLGARI

MANSIONS

BVLGARI

RESIDENCES
SHANGHAI

BVLGARI

RESORT BALI

BVLGARI

THE CLUB

Italian luxury fashion house.
Brand design, type design and communication design.

From 2019

BVLGARI

HOTEL & RESIDENCES
LONDON

BVLGARI

HOTEL PARIS

BVLGARI

IL CAFFE

BVLGARI

LA LIMONAIA

BVLGARI

MARINA LOFTS
DUBAI

BVLGARI

RESORT & ESTATES
LOS ANGELES

BVLGARI

RESORT BODRUM

BVLGARI

THE COCKTAIL

BVLGARI

HOTEL & RESIDENCES
MOSCOWwW

BVLGARI

HOTEL ROMA

BVLGARI

ILCIOCCOLATO

BVLGARI

LA PASTICCERIA

BVLGARI

OCEAN MANSIONS
DUBAI

BVLGARI

RESORT & ESTATES

BVLGARI

RESORT DUBAI

BVLGARI

THE ESTATES
LOS ANGELES
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BULGARI

Italian luxury fashion house.

Bulgari Type Arabic
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Brand design, type design and communication design.

From 2019
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A FILM BY

LO SORRENTI

chief creative director
art director

directed by

produced by
executive producer
production manager
producer

cinematography by
focus puller
camera assistant
camera assistant
gaffer

gaffer assistant
key grip

sound technician
set designer
make-up

starring

IPPOLITO PESTELLINI LAPARELLI
MATTIA INSELVINI

GIULIO SQUILLACCIOTTI

APRIL

MELISENDA MURPHY
GIULIA FRANZONE
CHIARA ZAPPA

GIANLUCA PALMA
PAOLO CAFIERO
MARCO PALMIERI
ELENA BERTELLI
FRANCESCO CRUCIANI
AMIR HASSAN
PASQUALE DI SANO
IVANO ZANCHI
DAVIDE MARCHI
ELISABETTA BOSSINI

LUCIA SILVESTRI
ANGELO SANTINI
ALESSANDRA MARZOLI
NICOLETTA RICCIUTI

BVLGARI

SHANGHAI PLAZA 66

MAGNIFICA

RIENCE LE GEMME
ACTIVE CREATION

BULGARI

Italian luxury fashion house.
Brand design, type design and communication design.
From 2019
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BULGARI

Italian luxury fashion house.

Brand design, type design and communication design.
From 2019
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BULGARI

Italian luxury fashion house.
Brand design, type design and communication design.

From 2019



BULGARI

Italian luxury fashion house.
Brand design, type design and communication design.

From 2019



Tiffany Sans
Tiftany Serif

TIFFANY

American luxury jewelry and specialty design house.

T I F F ANY & C O_ Brand design, type design and communication design.

2021-2022



CO

aaaabbbbc ABCDEF
ddefgghij HIJKLM
klmnooepp OPQR S
qqrristuv UVWXY

WX X 234567890
Y e e A

G
N
T
Z

Syl

- - ;Y alaallaye

Tha foet formby consista of ny w

UltralLight

Light
Regular
: Medium

) N e <’;\ o Sem’BOId
| C/ <j@p QMLO BOId

Q

TIFFANY

American luxury jewelry and specialty design house.

Brand design, type design and communication design.
2021-2022
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THELANDMARK.
TIFFANY &CO.

TIFFANY

American luxury jewelry and specialty design house.

Brand design, type design and communication design.
2021-2022
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THELANDMARK.
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THELANDMAR |

TIFFANY

American luxury jewelry and specialty design house.

Brand design, type design and communication design.
2021-2022
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American luxury jewelry and specialty design house.
Brand design, type design and communication design.
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Telecom Italia Mobile

Telecom Italia Mobile

TIM

Mobile communication.
Naming and identity system.

1995
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Concept Store.
Retail design. Partner: Studio Lococo.
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TIM

Concept Store.
Retail design. Partner: Studio Lococo.
2021
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TIM

Concept Store.
Retail design. Partner: Studio Lococo.
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CITY OF ARTS AND CULTURE

New Administrative Cairo Capital (Egypt). Brand design, brand architecture,
communication design, signage & wayfinding design.
2020-2021



City of Arts and Culture

CITY OF ARTS AND CULTURE

New Administrative Cairo Capital (Egypt). Brand design, brand architecture,
communication design, signage & wayfinding design.

2020-2021
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City of Arts and Culture

daldillg Jygiall dijan
City of Arts and Culture

daldillg Jjgiall dijan
City of Arts and Culture

daldillg jgiall dijan
City of Arts and Culture

daldillg Jgiall dijan
City of Arts and Culture

CITY OF ARTS AND CULTURE
New Admuinistrative Cairo Capital (Egypt). Brand design, brand architecture,

communication design, signage & wayfinding design.

2020-2021
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City of Arts a
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City of Arts and Culture

CITY OF ARTS AND CULTURE

New Administrative Cairo Capital (Egypt). Brand design, brand architecture,
communication design, signage & wayfinding design.

2020-2021
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CITY OF ARTS AND CULTURE

New Admunistrative Cairo Capital (Egypt). Brand design, brand architecture,
communication design, signage & wayfinding design.
2020-2021
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CITY OF ARTS AND CULTURE

New Administrative Cairo Capital (Egypt). Brand design, brand architecture,
communication design, signage & wayfinding design.

2020-2021
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Federazione Iltaliana Giuoco Calcio.
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Naming, brand design, brand architecture,
typeface design, sonic identity design.

WEBUILD
2020



webuild

WEBUILD

Naming, brand design, brand architecture,
typeface design, sonic identity design.




1906 2016 salini

impregilo

1906 2016 salini
impregilo

7

7L

l',

N
J|',

WEBUILD

Naming, brand design, brand architecture,

typeface design, sonic identity design.

2020
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Naming, brand design, brand architecture,

typeface design, sonic identity design.

2020
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WEBUILD

Naming, brand design, brand architecture,
typeface design, sonic identity design.
2020
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ENI
Brand design, brand architecture, typeface design, retail design
and communication design.

2006-2010
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eniline logo
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123456
ENI
Brand design, brand architecture, typeface design, retail design
and communication design.
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ENI

Brand design, brand architecture, typeface design, retail design

and communication design.
2006-2010
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ACMILAN CASA MILAN

AC MILAN

Football Club. Brand design, brand architecture, typeface design,
editorial design and communication design.

2012-2017



Ambito calcistico Ambito corporate Ambito commerciale Ambito comunicazione Ambito no-profit Casa Milan
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AC MILAN

Football Club. Brand design, brand architecture, typeface design,
editorial design and communication design.

2012-2017
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AC MILAN

Football Club. Brand design, brand architecture, typeface design,
editorial design and communication design.

2012-2017
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MilanType Reqular
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AC MILAN

Football Club. Brand design, brand architecture, typeface design,
editorial design and communication design.

2012-2017
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CASA MILAN
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PRODUCT
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MVSEI VATICANI

MUSEI VATICANI

Museum of art and history. Brand design,
communication design, digital design.

2017
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MVSE!
VATICANI

MASTERMECES

MUSEI VATICANI

Museum of art and history. Brand design,
communication design, digital design.

2017
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Archeological site. Brand design,
communication design,
signage and wayfinding design.
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POMPEII

Archeological site. Brand design,
communication design,

signage and wayfinding design.
2016-2017
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Via Stabiana

Casa degli
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Hessen Lander (Germany). Brand design, type design
and communication design.

2000-2003
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HESSEN

Hessen Lander (Germany). Brand design, type design
and communication design.

2000-2003
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COMUNE DI MILANO

City of Milan. Brand design, brand architecture,
typeface design, signage and way finding design,
communication design.

2000-2002
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COMUNE DI MILANO

City of Milan. Brand design, brand architecture,
typeface design, signage and way finding design,
communication design.

2000-2002
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COMUNE DI MILANO

City of Milan. Brand design, brand architecture,
typeface design, signage and way finding design,
communication design.

2000-2002
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COMUNE DI ROMA

City of Rome. Brand design, brand architecture, typeface design,
environmental design, communication design.

2004-2009
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COMUNE DI ROMA

City of Rome. Brand design, brand architecture, typeface design,
environmental design, communication design.

2004-2009
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COMUNE DI ROMA

City of Rome. Brand design, brand architecture, typeface design,

environmental design, communication design.
2004-2009
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RUSAL

Russian Aluminium (Russia).
Brand design, brand architecture and communication design..
2001-2002
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