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We are Inarea Identity Design, an
independent network, founded in 1980,
specialized in the creation of identity systems
as well as reputation of companies,
institutions, retail spaces, cities and lands.

We are designers, architects, strategists,
marketing consultants who work together
combining different skills, experiences
and points of view.

Whatever the project is, the approach and
the method remain the same: we understand
complexity and interpret it simply, to bring
people closer and create leaderships.
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REREAD
RETHINK

REDESIGN
REBUILD
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ACTIVITIES

Brand Architecture
Brand Design
Communication Design
Digital Design

Editorial Design

SECTORS

Arts & Culture

Cities & Lands

Fducational

Cnergy & Environment
Fashion & Design

Finance & Bank & Insurance

Environmental Design
Exhibition Design
Naming

Packaging Design
Product Design

~ood & Agricolture
Healthcare

Hospitality & Leisure
ndustries & Technology
Media & Entertainment
No profit
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Retail Design

Signage & Wayfinding Design
Sonic Identity Design

Type Design

Video & Motion Design

Private & Public Institutions
Professional Services

Real Estate

Retall

Transport & Infrastructure




In more than 40 years of activity, we have developed over 500 projects.
We have been and are partner of leaders in their respective fields of expertise. These include:

Aci, AC Milan, A2A, Affide, Alitalia, Al Masa Group (Egypt), Anas, Angelini Industries, Ania - Associazione
Nazionale fra le Imprese Assicuratrici, Autogrill, Aventis/Pharma, Gruppo BCC, Biennale di Venezia, Borsa
taliana, Cancelleria di Stato dell’Assia (Germany), Cassa Forense, Capitalia, CES (Confederazione Europea dei

Sindacati - Belgio) Cgil, Cisl, Cirio, Confindustria, Coni, Comune di Milano, Comune di Roma, CVA Energie,

Edison, Egualia, Electrabel (Belgium), Enel, Eni, Erion, Fater, Fiera di Verona, Fluorsid, Fondazione Cariplo,
Fondazione Fiera Milano, Fondazione Perugia, Fondazione di Venezia, Galleria Borghese, Generali,

Gianni & Origoni Studio Legale, GVYM (Gruppo Villa Maria), ICE, Inail, InfoCamere, Italgas, Leonardo, Linkem,
Liuc (Universita Cattaneo), Lottomatica, Luiss (Universita Guido Carli), Maxxi (Museo Nazionale delle Arti del
XXI secolo), Ministero dell’Ambiente, Ministero degli Affari Esteri, Ministero dei Beni, delle Attivita Culturali e

del Turismo, Ministero dell’Interno, Musei Vaticani, Nctm Studio Legale, NTV-Italo, Octo Telematics,

Oregon Scientific (Hong Kong), Piaggio, Pirelli RE, Policlinico A. Gemelli, Pompeii (Soprintendenza Pompei),
Presidenza del Consiglio dei Ministri, Rai, Regione Toscana, Rekeep, Rusal (Russian Aluminium, Russia),
Sapienza - Universita di Roma, Sara Assicurazioni, Snam, Sogel, Stream, Telecom ltalia, TIM, Treccani, Unesco

(Unesco 2000), Vivigas, VWEW (Association of producers and distributors of electricity - Germany), Webuild.
In the following pages, we present the case histories related to the clients shown in bold.
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CITY OF ARTS AND CULTURE

New Administrative Cairo Capital (Egypt). Brand design, brand architecture,
communication design, signage & wayfinding design.
2020-2021



City of Arts and Culture

CITY OF ARTS AND CULTURE

New Administrative Cairo Capital (Egypt). Brand design, brand architecture,
communication design, signage & wayfinding design.

2020-2021
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CITY OF ARTS AND CULTURE
New Admuinistrative Cairo Capital (Egypt). Brand design, brand architecture,

communication design, signage & wayfinding design.

2020-2021
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City of Arts and Culture

CITY OF ARTS AND CULTURE

New Administrative Cairo Capital (Egypt). Brand design, brand architecture,
communication design, signage & wayfinding design.

2020-2021



Capital’s Central
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CITY OF ARTS AND CULTURE

New Admunistrative Cairo Capital (Egypt). Brand design, brand architecture,
communication design, signage & wayfinding design.
2020-2021
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CITY OF ARTS AND CULTURE

New Administrative Cairo Capital (Egypt). Brand design, brand architecture,
communication design, signage & wayfinding design.

2020-2021



MVSEI VATICANI

MUSEI VATICANI

Museum of art and history. Brand design,
communication design, digital design.

2017



MUSEI VATICANI

Museum of art and history. Brand design,
communication design, digital design.

2017
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Archeological site. Brand design,
communication design,
signage and wayfinding design.
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Archeological site. Brand design,
communication design,
signage and wayfinding design.

POMPEII
2016-2017



Villa dei Misten
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Archeological site. Brand design,
communication design,

signage and wayfinding design.
2016-2017



Pianta degli scavi

di Pompei
Plan of the excavations
of Pompeii
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Archeological site. Brand design,

communication design,

signage and wayfinding design.

2016-2017
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MAXXI Museo Nazionale delle Arti del XXI secolo
Brand design, communication design, video & motion design.
2014/2015
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MAXXI Museo Nazionale delle Arti del XXI secolo
Brand design, communication design, video & motion design.
2014/2015
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MAXXI Temporary School

Tecno-utopia o decrescita e decelerazione?
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LA BIENNALE DI VENEZIA

Brand design and communication design.
2001/2003
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Arte
Architettura
Cinema

Danza

Musica

Teatro

Archivio Storico
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LA BIENNALE DI VENEZIA

Brand design and communication design.
2001/2003



la Biennale di Venezia

Arte
Architettura
Cinema

Danza

Musica

Teatro

Archivio Storico



56. Esposizione
Internazionale
d’Arte

la Biennale di Venezia
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MOSTRA INTERNAZIONALE
D’ARTE CINEMATOGRAFICA
la Biennale di Venezia 2011

la Biennale di VenexiJ

68. Mostra
Internazionale
d’Arte
Cinematografica







TRECCANI

Italian Encyclopedia of Science, Letters and Arts.
Brand design, communication design and digital design.

2019/2020



TRECCANI

Italian Encyclopedia of Science, Letters and Arts.
Brand design, communication design and digital design.

2019/2020



TRECCANI

Italian Encyclopedia of Science, Letters and Arts.
Brand design, communication design and digital design.

2019/2020
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ENCICLOPEDIA TRECCANI
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ENCICLOPEDIA
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ENCICLOPEDIA ITALIANA
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TRECCANI

TRECCANI

KNOW-HOW

know-how «néu hau» locuz. angloamer.
(propr. «sai come=), usata in ital. come s. m. -
1. Nel linguaggio dell‘industria, complesso
di conoscenze ed esperienze tecniche non
brevettate, talvolta di carattere segreto, utili
© necessarie al conseguimento di determina
ti scopi industriali, quali il miglioramento
tecnico qualitativo o quantitativo dei proces-
si di produzione, lo sviluppo delle ricerche, il
perfezionamento dei controlli, ecc.; in
partic., il complesso delle informazioni indu-
striali necessarie per la costruzione, |'eserci-
zio e la manutenzione di un impianto. 2. In
senso estens. e fig., il possesso di specifiche
cognizioni che consentono di svolgere in
modo eccezionalmente proficuo i propri
compiti (direttivi o comungue di notevole
responsabilita) in un’'attivita o impresa anche
non industriale.

[] AGGIUNGI Al PREFERITI




l TRECCAN' sTiTtuTo MAGAZINE CATALOGO SCUOLA ARTE CULTURA ACCEDI Q

T TRECCANI

ISTITUTO MAGAZINE CATALOGO SCUOLA ARTE CULTURA ACCEDI

Ev S,

JTreccani Si

PRIMO PIANO / SET 15,2019

Lorem ipsum dolor sit amet

SCOPRI DL PO ’

-

M odo ipsum dolor sit amet ut lao

Lorem ipsum dolor sit amet,

reet dolore aliquim volutpat
consectetuer
Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore sed
magna aliquam erat volutpat. Ut wisi ut
enim ad minim veniam, quis nostrud ets

exerci tation ullamcorper suscipit lobortis

nisl ut aliquip ex ea com autem vel eum

Nome Autore. Raccolta

NEWS / MAGAZINE

STORIA

Lorem ipsum dolor sit amet, consectetuer
Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut lacreet dolo magna
aliquam erat volutpat, Ut wisi enim ad
minim veniam, quis nostrud exerc: tation
ullamcorper suscipit lobortis nisl ut alquip
ex ea commodo suis autem vel eum etim
Lorem ipsum dolor sit amet, consectetuer

Lorem ipsum dolor sit amet, consectetuer

Poesia di oggi: “La fede prima virtl
teologica” di Pier Matteo Petrucci

POESIA

dolor sit amet, consectetuer Lorem ipsum
dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod
tincidunt ut lacreet dolore magna ali
quam erat volutpat, Ut wisi enim ad
minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut ali
quip ex ea commodo suis autem vel eum
Lorem ipsum dolor sit amet, consectetuer

LEGGI ALTRO

QuIp éx &3 commodo

Scienze Polftithe: Lessico del XXI
Secolo (2012)
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Luiss
University

LUISS P

LUISS University

Brand design, brand architecture, editorial design, typeface design
and communication design.

2017-2020



Luiss Sans Thin
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Luiss Sans Regular
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Luiss Sans Bold

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890

Luiss Sans Thin Italic
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Luiss Sans ltalic
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1234567890

Luiss Sans Bold Italic
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Luiss Sans

LUISS University

Brand design, brand architecture, editorial design, typeface design
and communication design.
2017-2020



Luiss Serif

Luiss Serif Regular Luuss Serif Italic
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Luiss Serif Bold Luiss Serif Bold Italic
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LUISS University

Brand design, brand architecture, editorial design, typeface design
and communication design.
2017-2020
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Luiss
Sport Academy

Presentazione dello studente atleta

Mattia Caldara
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LUISS

LUISS University

Brand design, brand architecture, editorial design, typeface design
and communication design.

2017-2020
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LUISS University

Brand design, brand architecture, editorial design, typeface design
and communication design.

2017-2020
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Other works
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Telecom Italia Mobile Tolecom ltalia Mobile

TIM

Mobile communication.
Naming and identity system.
1995
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Concept Store.
Retail design. Partner: Studio Lococo.




Concept Store.
Retail design. Partner: Studio Lococo.
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TIM

Concept Store.
Retail design. Partner: Studio Lococo.
2021



TIM

Concept Store.
Retail design. Partner: Studio Lococo.




TIM

Concept Store.
Retail design. Partner: Studio Lococo.
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Naming, brand design, brand architecture,

typeface design, sonic identity design.




webuild

WEBUILD

Naming, brand design, brand architecture,
typeface design, sonic identity design.




1906 2016 salini

impregilo

1906 2016 salini
impregilo
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WEBUILD

Naming, brand design, brand architecture,

typeface design, sonic identity design.

2020
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webuild 7

webuild
type

Thin
abcdefghiklmnopgrstuvwxyz
1234567890«()[€]SHHE»%@
abcdefghnklmnopgrstuvwxyz

Regular
abcdefghijklmnopqgrstuvwxyz
1234567890« (1?)[€]S{¥E»%@
abcdefghijklmnopgrstuvwxyz

Bold
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WEBUILD

Thin Italic
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Bold Italic
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Naming, brand design, brand architecture,

typeface design, sonic identity design.
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Naming, brand design, brand architecture,

typeface design, sonic identity design.
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ENI
Brand design, brand architecture, typeface design, retail design
and communication design.

2006-2010
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Brand design, brand architecture, typeface design, retail design
and communication design.
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ENI

Brand design, brand architecture, typeface design, retail design

and communication design.
2006-2010
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ACMILAN CASA MILAN

AC MILAN

Football Club. Brand design, brand architecture, typeface design,
editorial design and communication design.

2012-2017
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AC MILAN

Football Club. Brand design, brand architecture, typeface design,
editorial design and communication design.

2012-2017
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AC MILAN

Football Club. Brand design, brand architecture, typeface design,
editorial design and communication design.

2012-2017
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AC MILAN

Football Club. Brand design, brand architecture, typeface design,
editorial design and communication design.

2012-2017
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HESSEN

rung hat Zukunft!
Kongress 2007

HESSEN

Hessen Lander (Germany). Brand design, type design
and communication design.

2000-2003
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HESSEN

Hessen Lander (Germany). Brand design, type design
and communication design.

2000-2003
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COMUNE DI MILANO

City of Milan. Brand design, brand architecture,
typeface design, signage and way finding design,
communication design.

2000-2002
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COMUNE DI MILANO

City of Milan. Brand design, brand architecture,
typeface design, signage and way finding design,
communication design.

2000-2002
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COMUNE DI MILANO

City of Milan. Brand design, brand architecture,
typeface design, signage and way finding design,
communication design.

2000-2002
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COMUNE DI ROMA

City of Rome. Brand design, brand architecture, typeface design,
environmental design, communication design.

2004-2009

) X
ON

\

i

it

N2 \',';:/
{h»
/ﬂi\l}

o



mll"”' I ' ' ‘

e
-
.
Tt~

a
»

bty ib PG
i X
_r’lq;".l‘s_—» —_

——- - 4

7
'

e —— A

- - s
— b A . O bbb Ak e o
. i =— po—— s
g S 2V L - -
.o 0 - P70 il .
LN N A . o "
=

COMUNE DI ROMA

City of Rome. Brand design, brand architecture, typeface design,
environmental design, communication design.
2004-2009
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COMUNE DI ROMA

City of Rome. Brand design, brand architecture, typeface design,

environmental design, communication design.
2004-2009
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CONI

Italian Olympic Committee. Brand design,
brand architecture and communication design.

2003-2008
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CONI

Italian Olympic Committee. Brand design,
brand architecture and communication design.

2003-2008




CONI

Italian Olympic Committee. Brand design,
brand architecture and communication design.

2003-2008
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CONI

Italian Olympic Commuttee.
Brand design, brand architecture, communication design.

2014-2015




CONI

Italian Olympic Commuittee.
Brand design, brand architecture, communication design.

2014-2015
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CONI

Italian Olympic Committee.
Brand design, brand architecture, communication design.

2014-2015
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cone Alicalia

CONI

Italian Olympic Committee.
Brand design, brand architecture, communication design.
2014-2015
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OLYMPIC

TEAM

OLYMPIC TEAM

Italian Olympic Committee.

Band design, brand architecture, communication design.

2014-2015
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OLYMPIC TEAM

Italian Olympic Committee.

Band design, brand architecture, communication design.
2014-2015
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NTV - ITALO

Railway Company. Brand design
and communication design.

2011



NTV - ITALO

Railway Company. Brand design
and communication design.

2011
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NTV - ITALO

Railway Company. Brand design
and communication design.

2011



RAI

Broadcasting and Media Group.
Naming, brand design, brand architecture
and video & motion design.

2000-2008




Rai Uno Rai Due Rai Tre

Rai Sport Rai Edu Teche

Rai Trade Rai Cinema Rai ‘L Way

RAI

Broadcasting and Media Group.

Naming, brand design, brand architecture
and video & motion design.

2000-2008
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“UCCELLINO
DELLA RADIO
1932
Mcocantemo Sonoro con
motare a molka cm‘pﬁ

B

"Il proprietario rimane

pubblico ma il mercato

¢ il regolatore e imporra
alleanze strategiche

nei singoh settori’
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Leader della Comunicazione
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RAI

Broadcasting and Media Group.
Naming, brand design, brand architecture
and video & motion design.

2000-2008
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RAI

Broadcasting and Media Group.
Naming, brand design, brand architecture
and video & motion design.

2000-2008
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RUSAL

Russian Aluminium (Russia).
Brand design, brand architecture and communication design..
2001-2002



area.com





